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CONCEPT: COFFEE & CRAFT BEER BAR

Market Background
The growth of artisanal coffee and craft beer is a global phenomenal and a strong 
correlation can be drawn between the two. 

Beer drinking in the UK is going through a revolution. Until recently it was regarded 
very much as the second-rate option to wine in restaurants and bars/cafes but it has now 
been elevated onto a similar level. This has been driven by consumersõ thirst for new taste 
experiences and the emergence of new breweries. The most recent research points to over 
1,700 breweries now in the UK of which the vast majority would be classified as 
micro/craft brewers.

Likewise we have seen significant growth of speciality coffee over the last decade, with the 
UK and particularly London, seen as the most sophisticated coffee market in Europe. 
Consumers are placing more importance on hand-crafted coffee made with fresh, high 
quality ingredients and sourced responsibly.Approximately 180speciality coffee
roasters operate in the UK with thehighest concentr ation in London,South East and 
South West regions.

Both markets are experiencing strong growth and this is expected to continue. Consumers 
are prepared to pay a premium for quality products that ultimately drives value for 
brewers, roasters, cafe and bar owners alike.
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CONCEPT: COFFEE & CRAFT BEER BAR

Insight (consumer need we are trying to solve)

THE HOTEL RESIDENT

Morning Need:

I enjoy a good quality coffee, ideally from a local roaster and made by an expert 

barista. But when Iõm travelling itõs often difficult to find a local coffee shop and 

I end up drinking poor quality coffee from mass produced brands. 

Late Day/Evening Need:

When I return to the hotel at the end of the day, Iõd like to kick-back, relax and 

enjoy the social vibe of being in a neighbourhood bar and drink proper craft beer, 

but often hotel bars are sterile and only serve big commercial brands, so Iõll often 

go out instead.
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CONCEPT: COFFEE & CRAFT BEER BAR

Insight (consumer need we are trying to solve)

THE LOCAL

Morning need:

I really value great quality coffee, locally roasted and made by an expert barista but 

in the morning I donõt have time to go out of my way to find a good coffee shop so I 

often buy mediocre coffee from one of the many big high street brands.

Late Day/Evening need:

I love the relaxed and chilled out space of an artisan coffee shop, but there comes a point 

in the day when I want more than just a coffee and I wish there were environments like 

that where I could enjoy a craft beer and good food but werenõt full-on bars.

Wouldnõt it be great to have a neighbourhood caf® where I can get great barista made 

coffee, interesting local craft beers and simple and delicious food.
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CONCEPT: COFFEE & CRAFT BEER BAR

Description and Benefit for the Consumer

Introducing the òAldgateó Coffee & Craft Beer Bar, an evolving 3rd space offering artisanal 

coffee, a wide range of craft beers and delicious food in a relaxed and laid back environment,  

conveniently located near my home/in the hotel. Open early in the morning to late into the 

evening 7 days a week it morphs easily from a coffee shop in the morning to a chilled out bar 

in the evening. 

The expert baristaõs make the perfect coffees and the bar team are on hand to suggest a new 

craft beer from a small independent East London brewer. Thereõs a small food menu available 

throughout the day offering simple snacks including authentic Italian pizzas, that are 

delicious and well priced. 

Trends (inspiring the concept)
REAL CRAFT
Nothing to hide, simple classics lovingly prepared in time-honouredways, a true celebration of 
craft.

SOURCING AND RESPONSIBILITY
Taking pride in and sharing with consumers where produce has come from and how it was 
produced and ethically sourced.

SINGLE MINDED SPECIALIST
Taking one thing and doing it well ðproud to celebrate and focus on a single thing.


